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Market Trends

I always turn to Biocompare as my first step in exploring new 
products for our research.

Carol Dangelmaier, Lab Manager 
Temple University

Marketing trends are shifting in the Life Science industry...
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Why Biocompare

1  “The Role of Life Science Media in the Adoption of Life Science Research 
Products & Systems”, Martin Akel & Associates, September 2015

2  “How Scientists Learn About & Acquire Appropriate R&D Tools and Services”, 
Martin Akel & Associates, October 2013

Learn how Biocompare can be your solution to influence and 
engage scientists during their digital buying journey.
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Editorial Mission

Biocompare’s full spectrum of content types are relevant and useful in 
determining where and how we invest our dollars.

Socorro Ramos 
Procurement Specialist LabCorp (formerly ILS Genomics)  

What makes Biocompare so successful?
We empower great decisions with impactful content.
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Biocompare attracts an audience that is actively involved in multiple disciplines and therapeutic areas that span 
across the entire life science market and globe. Our audience can turn into your customers. 

Position/Title1Place of Employment1

Demographics

Global Audience1 Therapeutic Areas/ 
Disease States2

1 Biocompare Registered Users  
August 2015-August 2016

2 “The Scientific Buying Journey”; 
Martin Akel & Associates; Aug 2015

Purchasing Agent

Project Leader

Lab Technician

13%

11%

7%
5%

4%
14%

20%

17% 10%

Lab Director

Principal 
Investigator

Postdoctoral 
ScientistGraduate Student

Position/Title

Research 
Scientist

Other

46%

12%

11%

10%

8%

6%

4%

4%

University
Biotech

Government

Other

Private Research

Pharmaceutical

Diagnostic Co & Contract Research Org

Hospital/Medical School

Key Institutions

Asia North America

21%

22%

43%

Europe Rest of World (14%)
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Key Areas Of Research And Work: On average, each audience member engages in 4.1 areas of 
research. These are led by Molecular Biology/Genomics (63%) and Cell Biology (52%).1

Molecular Biology/Genomics

Cell Biology 

Biochemistry 

Cell Signaling

Immunology

Biomarker/Translational Research

Molecular Diagnostics/Pathology

Microbiology/Virology 

Drug Discovery 

Pharmacology/Toxicology 

Proteomics 

Stem Cell Research 

Other 

Animal Health 

AgBio 

None of the above

1 “The Role of Life Science Media 
in the Adoption of Life Science 
Research Products & Systems”, 
Martin Akel & Associates, 
September 2015

63%

52%

39%

34%

32%

27%

27%

22%

21%

17%

16%

15%

12%

10%

4%

.5%

Demographics
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1 Omniture Analytics Aug 2015-Aug 2016
2 Biocompare Lead Data Aug 2015 - Aug 2016
3 Campaign Monitor Sept 2016

Audience Engagement

Biocompare attracts and engages an active audience of life science professionals searching for 
new products, services, and technologies they need to purchase for their laboratory.

Annual Engagement

Opt-in Subscribers

Biocompare visitors typically spend...

Over 15,000 
Product Leads2

Over 1.1 Million 
Product Clickthroughs1

Over 8.3 Million 
Page Views1

Over 3.2 Million 
Annual Visits1

Over 50,000 
Opt-in Email Blast 

Subscribers3

Over 60,000 
Opt-in eNewsletter 

Subscribers3

Users spend 
7.05 minutes 

per visit1

Users visit  
2.53 pages  
per visit1
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Antibodies 87% $71,105

Cellular Analysis Equipment 66% $83,591

Cell Culture Media/Reagents 88% $39,669

Cell Culture Equipment and Accessories 76% $45,173

Chromatography Systems and Columns 53% $44,527

Data Analysis Software 61% $45,631

Drug Development (Protein engineering, cell-line development, pilot bioprocessing) 34% $69,353

Drug Discovery (Screening, cell-based assays, etc.) 44% $90,652

Electrophoresis Systems 74% $33,934

Gel Documentation Systems 45% $63,344

Imaging Systems 58% $81,022

Immunoassay Kits 75% $37,543

Immunohistochemistry Reagents/Accessories 75% $52,764

Lab Accessories (Pipets, tubes, glassware, etc.) 97% $48,338

Lab Automation/High-throughput systems 43% $142,735

Lab Equipment (Freezers, hoods, centrifuges, microplate washers/reader, etc.) 89% $111,018

Audience Purchasing Power

Biocompare visitors have the authority and budgets to drive product purchases that 
span across all life science reagents, supplies and equipment.

Amount Spent on Research & Development Tools1

Topic % with 2015 
Expenditures

Average
Expenditures

1 “The Role of Life Science Media in the Adoption of Life Science Research Products & Systems”, Martin Akel & Associates, September 2015
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Topic % with 2015 
Expenditures

Average
Expenditures

Audience Purchasing Power 

Liquid Handling Devices and Systems 58% $82,366

Mass Spectrometers 21% $224,778

Microarrays 43% $73,401

Microscopes and Accessories 72% $107,433

Molecular Biology Reagents/Enzymes 97% $70,186

Nucleic Acid Purification Kits and Reagents 84% $54,297

Nucleic Acid Sequencing Systems and Reagents 62% $84,201

PCR/Real-time PCR Kits and Reagents 84% $77,003

PCR/Real-time PCR Instruments and Accessories 59% $40,320

Protein Research Tools 70% $61,667

RNAi/miRNA Tools 56% $39,941

Transfection Tools 61% $22,996

Translational Research (Biomarker research & development tools) 58% $72,609

Western Blotting Apparatus/Reagents 76% $59,169

Amount Spent on Research & Development Tools1

1 “The Role of Life Science Media in the Adoption of Life Science Research Products & Systems”, Martin Akel & Associates, September 2015
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Impact Every Stage of 
Product Awareness, Purchase and Usage

Biocompare impacts users during all stages of the product adoption process from awareness to lead generation - 

something no other media brand can offer. Biocompare drives awareness through sales-ready lead generation.

Biocompare is a unique resource for getting information on new products, comparing products across vendors and also 
giving a users’ review on technologies. When I want to explore a new product it is very useful to browse through the 

Biocompare site before finalizing the vendor. It has saved me a lot of time. I also find the newsletter very informative.

Lakshmi Mundkur, Section Head – Immunology, Thrombosis Research Institute

Request a Quote

Clickthrough

Awareness

News

Editorial
Content

Interactive
Content Hubs

Custom
Content

Exploration

Evaluation

Low High

Final Decision

Purchase

$
Product Directory

Product Reviews

Citations

Banner Ads

eNewsletters

Email Blasts

Webinars

Videos

Conversion Rate
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Branding & Lead Generation Offerings

Biocompare’s marketing consultants will help you best utilize our content and media channels to 
ensure you gain maximum exposure and response.

5

Average number of 
media each visitor 

engages with:2 Searches in the product directory/listings	 96%

Product comparisons	 96%

Articles about technologies/products	 84%

Bench tips (“inside secrets”) about using specific R&D tools most effectively	 80%

Product reviews offering peers’ opinions of specific R&D tools	 80%

Product application notes for specific R&D tools	 80%

Webinars featuring experts explaining specific technologies and tools	 71%

News about new products	 70%

Videos that help bring products/equipment to life	 70%

eNewsletters with updates on technologies/products	 64%

Scientists Recommend Presenting Product Information 
through Multiple Channels1

1 “The Scientific Buying Journey”; 
Martin Akel & Associates;  
Aug 2013

2 “The Role of Media in the 
Adoption of Life Science 
Research Products & Systems”: 
Martin Akel & Associates:  
Sept 2015
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Measurable Results

With our unrivaled comprehensive reporting and analytics you can track the impact of each campaign, 
every step of the way to maximize your ROI. Product Listing partners receive monthly reporting that 
details the views, clicks and leads your products received in our directory, as well as top products,  

top institutions and geographical breakdown.

Sponsored and Editorial Activity

Editorial Views Editorial Clicks
Sponsored Views Sponsored Clicks

3,6063,606

601601 521521 4242

DATE DIMENSION (ACTIVITY DATE)

Jun 2016

SITE NAME

Biocompare

CUSTOMER NAME

Top Products by Views

Product Catalog Number Views

Precision Plus Protein&#0153; Dual Color StandardsPrecision Plus Protein Dual Color Standards

4&#150;20% Mini-PROTEAN&#174; TGX&#0153; Gel, 10 well, 50 &#181;l456-1094

T100&#8482; Thermal Cycler 186-1096

C1000 Touch Thermal Cyclers 185-1148, 185-1196, 185-1197, 185-1138

ChemiDoc&#0153; Touch Imaging System ChemiDoc

CFX Connect Real-Time PCR Detection System185-5201

ZOE&#0153; Fluorescent Cell Imager 145-0031

TC20 Automated Cell Counter (empty value)

Bio-Rad Protein Assay Dye Reagent Concentrate500-0006

iMark Microplate Absorbance Reader 168-1130

201

104

99

86

83

77

75

63

57

32

Top Products by Clicks

Product Catalog # Clicks

T100&#8482; Thermal Cycler 186-1096

4&#150;20% Mini-PROTEAN&#174; TGX&#0153; Gel, 10 well, 50 &#181;l456-1094

Bio-Rad Protein Assay Dye Reagent Concentrate500-0006

TC20 Automated Cell Counter (empty value)

S3&#0153; Cell Sorter S3

Precision Plus Protein Dual Color Standards 161-0374

iScript cDNA Synthesis Kit 170-8891

Platelia Rabies II Kit ad usum veterinarium 355-0180

Precision Plus Protein&#0153; Dual Color StandardsPrecision Plus Protein Dual Color Standard

Costar 96&#195; Well Flat&#195; Bottom EIA Plate224-0096EDU

19

18

17

16

15

11

9

9

9

8

84
Contact Leads

Top Regions

Africa & North Africa Asia & South East Asia
Central America & Caribbean Europe
Middle & Near East North America
Oceania South America

2%2%

22%22%

2%2%

28%28%

4%4%

37%37%

2%2%

3%3%

Top Countries

Country Name Views Clicks Leads

United States

India

Germany

United Kingdom

Japan

Korea, Republic of (South Korea)

Canada

France

Italy

Australia

Netherlands

China

Spain

1,384

241

218

173

154

146

140

121

93

86

81

70

60

228

36

53

32

26

20

20

18

14

8

9

7

12

33

9

4

3

2

1

1

Product Views and Clicks Trend

Jun 2015
Jul 2015

Aug 2015

Sep 2015

Oct 2015

Nov 2015

Dec 2015

Jan 2016

Feb 2016

Mar 2016

Apr 2016

May 2016

Jun 2016

Directory Clicks Directory Views

0

2,600

5,200

Activity Summary

4,127
Product Views

643
Product Clicks

44
Ad Clicks

99,979
Ad Views

111
Email Clicks

525
Email Opens

104,631
Views

798
Clicks

Leads by Purchase Timeframe

Immediately
Within 1 month

Within 3 months
Within 1 year

Within 6 months

2828
2020

1313
66

55

Views and Clicks Over the Last Year

Lead Purchase Timeframe

CUSTOMER ID

All
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Directory 
Lead

Traffic  
Driver

Thought  
Leadership

Brand  
Awareness

Native 
Advertising

Demand  
Generation

Contact  
Lead

Media Solutions

Product Listing pg. 14 • • •
Sponsored Product Listing pg. 15 • • • •
Featured Product Listing pg. 16 • • • • •
Email Blast pg. 17 • • •
Multi-Touch Email Campaign pg. 18 • • •
eNewsletter Sponsorship pg. 19 • • •
Banner Ads pg. 20 • • •
Remarketing Program *NEW* pg. 21 • • •
Sponsored Live Webinars pg. 22 • • • • •
Future Lab *NEW* pg. 23 • • • • •
Bench Tips  pg. 24 • • • •
Bench Tip Video & Webinar pg. 25 • • • • •
Corporate Profile pg. 26 • • •
Application/White Paper pg. 27 • • • • •
Research Services pg. 28

Custom Content Solutions pg. 29 • • • • •
Video Production & Services pg. 30 • • • •
Customer Profile & Testimonial pg. 31 • • • •
Product Videos pg. 32 • • • •
On-Demand Webinar (Audio & Video) pg. 33 • • • •
Tradeshow Videos pg. 34 • • • •
Product Demo & Training Videos pg. 35 • • • •
Commercials & Viral Videos pg. 36 • • • •
Video Console pg. 37 • • • • •
Microsite pg. 38 • • • •
Mobile Solutions pg. 39 • • • •
Additional Advertising pg. 40 • •
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Product Listing

What are Product Listings:

• Biocompare’s Product Listings enable scientists to 

easily locate and make specification comparisons 

for the products and services they need

• Our Product Directory is comprised of over 7 million 

product listings from over 400 global suppliers, 

making it the most comprehensive life science 

product resource

Why Product Listings:

• Provides access to 2 million scientists who 

use our product directory annually 

• Gain the opportunity to engage with scientists 

who are serious about supplier discovery 

and are actively purchasing products

• Product Listings drive high sales conversion traffic 

to your website through a supplier page link

• Product Listings generate sales opportunities 

through a “Get Quote” form, providing you 

with a steady stream of new customers

Features:

• Product/services descriptions and links to product pages 

on website, placement in appropriate product categories

• Lead-Generation Services, which includes full contact 

details in excel file format, delivered by email or through 

an API

• Quarterly Product Listing updates are included

• Listings can be tailored to specific geographic regions

Reporting:

•  Monthly summary reports delivered to your inbox that 

include product page views, clicks to your website and 

the number of leads generated.

• Leads can be delivered to you in real-time and includes 

full contract details and purchasing timeframe

*Biocompare Site Data Aug 2015 - Aug 2016

For more information about our product listing 
process, check out our FAQ page

Benefits:

Directory LeadTraffic DriverBrand Awareness

Supplier Page

Get Quote

http://www.biocompare.com/faq
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Sponsored Product Listing

Directory Lead

Benefits:

Traffic DriverBrand Awareness

Sponsored 
Product Listing

Native Advertising

What are Sponsored Product Listings:

• Sponsored listings are highlighted in yellow 

at the top of the search results page  to 

differentiate them from non-sponsored listings

Why Sponsored Product Listings: 

• You will gain maximum visibility and premium 

exposure for your selected products

• Sponsored products will increase the likelihood 

that your products will get selected

Features:

• CPC-based program means you only pay when 

someone clicks

• Unique tracking codes can be added to 

sponsored URLs

Reporting:

• Sponsored Product Listing customers will 

receive special monthly reporting that 

differentiates sponsored listing directory 

activity (page views and clicks) from non-

sponsored listing activity
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Featured Product

Benefits:

Directory LeadBrand Awareness

Featured  
Product Page

Article with Featured 
Product Embedded

Featured  
Product Listing

Demand Generation Traffic DriverNative Advertising

What are Featured Products:

• Biocompare’s Featured Product Program 

offers a multi-channel approach 

to highlight your company’s most 

important products and services

Why Featured Products: 

• Featured Products are a great way to 

generate exposure for a new product 

launch or promote existing products 

most important to your business

Features:

• Sponsored status (highlighted at the 

top of a category page) in Biocompare’s 

product directory for 12 months

• Placement in the Featured Products 

homepage module for 3 months 

• An image gallery that includes up to 5 

images or video

• Inclusion in a dedicated Featured Product 

section for 12 months

• Inclusion in one:

	 • Related Biocompare editorial article 

• Relevant Biocompare eNewsletter

Reporting:

• Comprehensive reporting at the end 

of the 12 monthh program includes:

	  - Featured Product page views, 

clicks and leads generated

	  - Impressions delivered from 

the various channels used to 

promote the Featured Product

Sponsored 
Equipment Listing

http://www.biocompare.com/Biocompare-Featured-Products/
http://www.biocompare.com/Biocompare-Featured-Products/
http://www.biocompare.com/Newsletter-Archive/


MEDIA KIT Audiences That Buy, Leads That Convert sales@biocompare.com 17

Email Blast

Demand Generation

Benefits:

Traffic DriverBrand Awareness

• Cloning 

• Drug Discovery 

• Electrophoresis & 

Blotting 

• Epigenetics 

• Flow Cytometry 

• Gene Editing/CRISPR 

• Gene Expression 

• Genotyping 

• Genomics 

• High-Throughput 

• Screening 

• Imaging/Microscopy 

• Immunoassays 

• Immunology 

• Lab Equipment 

• Mass Spectrometry 

• Microbiology 

• Molecular Biology 

• Molecular Diagnostics 

• Protein Biochemistry 

• Neurobiology 

• Nucleic Acid Analysis 

• Nucleic Acid Delivery 

• Pathology 

• PCR 

• Plant Biology 

• Protein Expression 

• Proteomics 

• Real-Time PCR 

• RNAi/siRNA/miRNA 

• Robotics/Automation 

• Sequencing/Next Gen 

• Software 

• Stem Cell Technologies 

• Translational Research 

Select from these 42 research interests:

Complete this form to request a quote.

What are Email Blasts:

• Email Blasts are targeted email  

  messages you can send to promote your   

  products or make any announcements

Why Biocompare’s Email Blasts: 

• Biocompare’s audience is comprised of engaged 

scientists sourcing products to purchase

• Our opt-in subscriptions are generated 

from those who are actively requesting 

product information and pricing quotes 

and they have the budgets to buy

• Pinpoint the audience you want to reach 

selecting from over 42 research interests

• Best-in class support and eblast 

optimization advice

• Our eblast product specialists provide 

consultative feedback to help ensure 

your blast receives the maximum possible 

open and click-through rates

Features:

• Target by 42 research interests, 

geographic area, or institution type

• We can provide optimized email 

templates, free of charge, if needed 

• Custom design services and translation 

services are also available

Reporting:

• Reports sent one week post-deployment 

• Following metrics included in 

the report: total sent, clicks, total 

opens, CTR, and open rate

https://comparenetworks.wufoo.com/forms/biocompare-eblast-list-rental-quotation-form/
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Multi-touch Email Campaign

Benefits:

Traffic DriverBrand Awareness

How a Multi-touch Email 
Campaign Works:

*Source: Biocompare Eblast Data, Jan-June 2016

Demand Generation

What are Multi-touch Email Campaigns:

• Multi-touch Email Campaigns are   

   custom-built drip campaigns tailored to  

   the responses of your email audience

Why Multi-touch Email Campaigns: 

• Multi-touch programs increase 

email KPIs such as open rates, click-

through rates and conversions

• The Multi-touch approach is designed 

to increase engagement and improve 

the success of your campaign

Features:

• Contacts are re-engaged according to 

their level of interaction

• Each name is contacted a minimum of 

two times

Reporting:

• Reports sent one week post-deployment 

• Following metrics included in report: 

emails sent, open rate, views, total 

clicks and click-through rate

15%50%
Open Rate* Click-Thru Rate*
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eNewsletter Sponsorship

Demand Generation

Benefits:

View our eNewsletter Archives

*As of July 2016

Traffic DriverBrand Awareness

eNewsletter Targets & Subscribers*

• Life Science	 43,500

• Genomics	 10,400

• Molecular Biology	 18,700

• Proteomics	 11,000

• Cell Signaling	 15,600

• Neuroscience	 8,000

• Immunology	 12,200

• Cancer	 12,200

• Cell Biology	 14,000

• Microbiology	 10,200

• Drug Discovery & Development	 10,200

• Mass Spectrometry	 7,100

What are eNewsletter Sponsorships:

• Biocompare enewsletter sponsorships 

are text-based for maximum viewing; our 

primary sponsorship enjoys prominent 

exposure at the top of the newsletter

Why eNewsletter Sponsorships:

• eNewsletter Sponsorships are a 

great way to position your brand in 

front of a targeted audience

• Biocompare eNewsletters currently total 

60,000+ unique subscribers and growing

Features:

• Primary and Secondary sponsorship 

positions are available

• Image and one click-through link included

Reporting:

• Reports sent one week post-deployment 

• Following metrics included in report: 

total eNewsletter sent to, views, total 

clicks and click-through rate

http://www.biocompare.com/Newsletter-Archive/
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Banner Ads

Demand Generation

Benefits:

Traffic DriverBrand Awareness

What are Banner Ads:

• Banner ads appear throughout Biocompare  

   and are sold on an impression basis

• Targeting can be implemented for an  

   additional cost

Why Banner Ads:

• Banner Ads can lead to higher click-throughs, 

better branding and increased interaction with 

your brand and its products

• Biocompare Banner ads have some of the highest 

average CTRs in the industry - 0.2% for RMRs and 

Leaderboards and 2.3% for the Billboard*

Features:

• We offer 2 standard IAB sizes 

	 - Leaderboard (728 x 90 	pixels)

	 - Medium Rectange (300 x 250 pixels)

• High-impact Billboard size (970 x 250 pixels) 

for maximum homepage exposure

• Static image, standard flash and HTML5 

formats are all supported

• Initial load size up to 50kb max

• Total file size up to 10MB max

Reporting:

• Reports sent upon completion of ad campaign

• Following metrics included in report: 

number of impressions, number of clicks

*Biocompare site data Q2 2016
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Remarketing Program

Demand Generation

Benefits:

Traffic DriverBrand Awareness

What is the Remarketing Program:

• The Remarketing Program allows you to show 

display ads to Biocompare visitors across a vast 

network of external sites as they browse on 

either desktop or mobile devices

Why Remarketing:

• Remarketing allows you to expand the reach 

of your display advertisements beyond the 

Biocompare site using the Google Ad Network

• Helps to increase awareness and engagement 

with your brand

Features:

• Minimum 25,000 impression per campaign

• Creative can be swapped once per month for 

campaigns running longer than a month

• Remarketing options include to Biocompare 

entire site traffic or visitors to our Antibody 

and/or ELISA search tools and content

• Select from multiple ad sizes, maximum  

three sizes are included

Reporting:

• Monthly report with the following metrics 

is included: Number of impressions and 

number of clicks
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Sponsored Live Webinars

Benefits:

Native Advertising Demand GenerationBrand Awareness Thought Leadership Contact Lead

What are Sponsored, Live Webinars:

• These webinars are designed to be educational in 

scope and provide attendees the ability to learn about 

how the latest technological advances are being 

applied in the lab.

• Each webinar is produced by Biocompare as an audio 

broadcast synched with a PowerPoint presentation

Why Webinars:

• Biocompare’s webinars allow sponsors to position 

themselves as thought leaders through knowledge 

sharing and expertise

• Sponsorship also places your brand in front of the 

highly engaged Biocompare audience, resulting in a 

registrant list comprised of those who are actively in the 

purchasing mode, making it more likely that the leads 

generated will convert to sales opportunities

Features:

Our offering is totally turnkey and includes:

• Total event production of a streaming 60 minute 

audio broadcast over the internet with PowerPoint 

slide synchronization.

• Live Q&A after presentations; advanced polling and 

post webinar survey options

• On-demand archive creation for 6 months

• Assistance with panelist recruitment

• Comprehensive promotional program through 3 

email blasts, enewsletter sponsorships, social media 

postings and homepage placement

• Sponsorship includes: 

- Sponsor logo prominently displayed on eblasts, 

landing page and registration page

- Company’s scientific expert as a panelist, if desired

- Registration list, complete with contact information

- Addition of up to 2 questions to registration form

Reporting:

• Sponsors receive:

- Contact details of all registrants and attendees,  

with answers to registration questions
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Future Lab

Benefits:

Demand GenerationBrand Awareness Thought Leadership Contact Lead

What is Future Lab:

• Future Lab is an interactive content hub dedicated 

to a specific research topic or area of interest

• By aggregating relevant content into an 

informational portal, Future Lab helps 

scientists keep up with the latest technological 

advances and the newest discoveries 

Why Future Lab:

• Sponsoring Future Lab positions your company as 

a thought leader and provides extensive branding 

and lead generation opportunities throughout the 

12 month sponsorship period

• Sponsorship includes the opportunity to associate 

content and products within the Future Lab 

portal; providing your company with access to 

highly targeted audience while maximizing your 

company’s content creation investment

Features:

• Sponsorship is exclusive and spans 12 months 

and offers prominent branding and recognition 

through Future Lab’s extensive, on-going 

promotional program, estimated to generate 3 

million branding impressions

• Receive contact info for those who register 

for gated content and those who engage with 

related forums

• Sponsorship includes up to two native 

advertising content placement slots per month

• A dedicated Sponsor Showcase, that includes 

related articles, videos, products, webinars, 

application notes from the sponsor

Reporting:

• Comprehensive reporting of monthly views, visits, 

unique visitors & registrants included

• Opens/Impressions and click metrics from 

promotional efforts are also included

Traffic Driver

Visit Future Lab

http://www.biocompare.com/Future-Lab/immunoDetection/
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Bench Tips

Demand Generation

Benefits:

Thought LeadershipNative AdvertisingBrand Awareness

Links to Related Products

Article written by client or the 
Biocompare editorial team

Logo

What are Bench Tips:

• Bench Tips are articles that address a  

   particular area of research

• Designed to help researchers improve a  

   particular laboratory task or technique

Why Bench Tips:

• By sponsoring a Bench Tip you can 

position your company as an expert in a 

particular discipline

Features:

• Recognition as sponsor with logo inclusion at  

the top of the page

• Article can be ghost-written by 

Biocompare editorial team

• Byline as having authored the article

• Relevant product listing links within the article

• Consultation with Biocompare Editor 

for topic refinement assistance

• Promotional package inclusive of:

	 - Inclusion on homepage of Biocompare

	 - Inclusion in relevant eNewsletters

	 - Posting on Biocompare’s social media channels

	 - Placement throughout Biocompare website

Reporting:

• Reporting on Bench Tip page views and click-

throughs to associated products is included
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Native Advertising Demand GenerationBrand Awareness

Bench Tip Video & Webinar

Benefits:

Thought Leadership Contact Lead

What are Bench Tip Webinars:

• Bench Tip Webinars are 1 hour audio presentations

• Comprised of an introduction from a Biocompare  

   editor followed by a presentation given by a person  

   designated by the sponsor

• Educational in scope around specific subject area

What are Bench Tip Videos:

• Bench Tip videos feature a Biocompare editor 

discussing a tip to help life scientists solve their most 

challenging technical issues

Why Bench Tip Webinars:

• Sponsoring a Bench Tip Webinar positions your 

company as an expert in a designated field or 

technique

Why Bench Tip Videos:

• Sponsoring a Bench Tip Video provides you with the 

opportunity to gain brand awareness  and thought 

leadership

Features:

• Biocompare editors work with the presenter of  

your choice to shape the content 

• Event management, including production  

and hosting

• Extensive promotion to drive registrants

• Sponsor recognition on all promotional materials

• Complete contact details and demographics of 

webinar registrants

Features:

• Logo and sponsorship recognition during opening 

and closing clips of the video

• Demand generation button on video console

Reporting:

• Complete registration list provided upon completion 

distinguishing attendees from registrants
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Corporate Profile

Demand Generation

Benefits:

*Article will be highlighted on the Biocompare.com homepage for 2 
weeks and accessible in the dedicated Company Profile Section on 
biocompare.com for 1 year.

Native AdvertisingBrand Awareness

What is a Corporate Profile:

• A Corporate Profile is a dedicated section on  

   Biocompare listing your company’s description,  

   contact information and other key information

• We offer two types of paid corporate profiles:  

   Enhanced and Premium

Why a Corporate Profile:

• A Corporate Profile is a great way to add more content 

and information about your company to aid potential 

customers in choosing you as a trusted supplier

Enhanced Version Features:

• Selection of your top 5 pieces of content on 

Biocompare.com

• Company description and contact tab

• Request for information lead form, tracked as a 

separate lead type

• Includes categories and listing of your entire  

product offerings

• Review of your products written by our audience

• Profile will appear in a site-wide search for your 

company name

Premium Version Features:

• All benefits of Enhanced Version  

PLUS:
• An article* that includes:

	 - Interview of your CEO by a Biocompare  

  contributing editor highlighting your 	  

  company’s positioning and capabilities

	 - Link to corporate video - up to 2 images

	 - At-a-Glance section 	highlighting pertinent  

   facts about your company
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Application Note/Whitepaper

Benefits:

Logo

Links to Related Products

Native Advertising Demand GenerationBrand Awareness Thought Leadership Contact Lead

What are Application Notes:

• Application Notes encompass PDFs of any   

   of the following documents: Application    

   Notes, Whitepapers, or Technical Articles  

   on Biocompare.com

Why an Application Note:

• By posting an Application Note you can  

   deliver technical, protocol or application- 

   based information to life scientists

• Registration can be required to access your  

   application note making this a possible  

   demand-generation vehicle

Features:

• Archived for 1 year in dedicated Application 

Notes section on Biocompare.com

• Linked to your relevant products listed on 

Biocompare.com

• Contact details of those who downloaded  

your whitepaper

Reporting:

• If the application note is gated, the contact 

information of those who downloaded leads 

will be sent in real time
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Research Services

What are Research Services:

• Our survey team provides a complete 

range of survey services. Please 

inquire for additional information

Why Research Services:

• Biocompare’s research services can help 

you gain insight into a particular industry 

or challenge life scientists face

Features:

• Survey Services include: 

	  - Survey programming/production

	  - Email Blast design service

	  - Delivery of survey (Email Blast) to  

   targeted audiences

	  - Reporting

• Advanced Services include: 

	  - Survey creation

	  - Statistical analysis of results

	  - Presentation-ready survey reports

	  - Survey translation
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Custom Content Solutions

Native Advertising

Benefits:

What are Custom Content Solutions:

• Custom Content Solutions can be either 

Editorial or Multimedia Content created 

specifically for your business needs

Why Custom Content Solutions:

• Generating in-depth content on a 

regular basis can be a challenge 

for many companies

• Engaging with Biocompare’s Custom 

Content Creation services, lends 

you the combined expertise of our 

experienced science writers and video 

team to create targeted campaigns of 

in-depth content potential customers 

will want to read, view and share

Features:

• Editorial Content includes content such 

as White Papers, eBooks and eBrochures

   in-depth content potential customers 

will want to read, view and share

Multimedia Content:

• Includes Interactive Tutorials and Video Creation

Thought LeadershipDemand Generation Traffic DriverBrand Awareness
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Why CompareNetworks Production Group 
(CNPG):

Our in-house video team creates some of the 

industry’s highest quality and most compelling 

video productions. With a professional team of 7 

producers, editors, shooters, and animators, we 

can help you create TV-quality productions for a 

fraction of the cost.

Biocompare’s Video Solutions Feature:

• High Quality HD Video Production

• Fast Turnaround Time (only 4-6 weeks)

• Hosting on worldwide servers

Variety of Uses:

• Educating a remote sales force

• Video for tradeshow flat plan display

• Product demonstrations

• Post-sale product education

• Customer testimonials

• On-demand version of presentations

Visit the CNPG website for more information,  

www.cnpg.com

Video Production & Services
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Customer Profile & Testimonial

What are Customer Profiles & Testimonials:

• Customer Profiles or Testimonials feature 

a customer discussing your product 

and how it’s applied in their research

Features:

• Production coordination

• HD camera/lighting package

• Professional voiceover narration/recording

• Video editing, motion graphics, sound design

• Optimized for online and mobile devices

• 12 months hosting on global server network

• Featured on Biocompare video page

• Deliverables: .mov/.wmv/.mp4 copies and 

HTML embed code

• Turnaround time six weeks from start of

   product including three rounds of changes

• Client owns the copyright

Why Customer Profile & Testimonies:
• These videos allow scientists to see how 

others have benefited from purchasing 

your product

Benefits:

Thought LeadershipDemand Generation Traffic DriverBrand Awareness

View Example
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Product Videos

What are Product Videos:

• Product Videos are mini-commercials 

of your offerings that feature a 

combination of compelling graphics, 

music and audio narration

Features:

• Production coordination

• Script development/storyboarding with client

• Professional voiceover narration/recording

• Video editing, motion graphics, sound design

• Optimized for online and mobile devices

• 12 months hosting on global server network

• Featured on Biocompare video page

• Deliverables: .mov/.wmv/.mp4

   copies and HTML embed code

• Turnaround time six weeks from start of

   product including three rounds of changes

• Client owns the copyright

• 3D Animation services available at an 

additional cost

Why Product Videos:

• These videos can be leveraged and multi-

purposed towards any marking/sales needs

Benefits:

Thought LeadershipDemand Generation Traffic DriverBrand Awareness

View Example
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On-Demand Webinars (Audio or Video)

What are On-Demand Webinars:

• On-Demand Webinars are either Audio or Video 

Webinars available for viewing at any time

Features:

• Audio and/or video recording and

   editing up to 30 minutes

• Custom-branded webinar interface

• HTML5 format that is mobile compatible

• Interactive chapters and search tool

• Prominent call-to-action buttons for lead 

generation

• 12 months hosting on global server network

• Featured on Biocompare video page

• Copyright owned by client

• Deliverables: final URL and HTML embed

   code for placement on webpages

• Turnaround time four weeks from start of

   project including three rounds of changes

Why On-Demand Webinars:

• On-Demand Webinars allow life science 

professionals to view seminars and 

presentations in their own time, making them 

cost-effective and convenient

• Great way to repurpose content and get 

mileage out of your conference presentations

Benefits:

Thought LeadershipDemand Generation Traffic DriverBrand Awareness

View Example
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Tradeshow Videos

Benefits:

Thought LeadershipDemand Generation Traffic DriverBrand Awareness

What are Booth Interviews:

• Booth Interviews are videos filmed at 

tradeshows and can be any of the following: 

product demostration, in-booth presentation 

or an interview with an expert

What are Poster Videos:

• Poster Videos are filmed poster presentations

• Filming process is quick and easy

Why Booth Interviews:

• Booth Interviews allow you to educate researchers 

and scientists long after a tradeshow has ended 

with a Biocompare booth interview video

Why Poster Videos:

• Poster Videos can turn your presentations into an 

enduring video to expand your reach

• Extend the life of your conference poster beyond 

the physical conference

Features:

• Production coordination

• HD camera/lighting package

• Video editing, motion graphics, sound design

• Optimized for online and mobile devices

• 12 months hosting on global server network

• Featured on Biocompare video page

• .mov/.wmv/.mp4 copies and HTML embed code

• Turnaround time four weeks from start of product

   including three rounds of changes

• Client owns the copyright

Features:

• Production coordination at a room close to

   the meeting venue or at your location

• HD camera/lighting package

• Video editing

• Optimized for online and mobile devices

• Complete reporting of views, clicks and downloads

• Contact details of those who downloaded

   your poster, if gated option selected

• 6 months hosting on global server network

• .mov/.wmv/.mp4 copies and HTML embed code

• Client owns the copyright
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Product Demo & Training Videos

Benefits:

Thought LeadershipDemand GenerationBrand Awareness Contact Lead

What are Product Demo & Training Videos:

• Product Demo & Training Videos are 

a combination of video and motion 

graphic to point out important product 

aspects, show how a product functions 

and demonstrate its ease of use

Features:

• Production coordination

• Script development/storyboarding with client

• HD camera/lighting package

• Professional voiceover narration/recording

• Video editing, motion graphics, sound design

• Optimized for online and mobile devices

• Custom interface design and web

   development for interactivity

• 12 months hosting on global server network

• Featured on Biocompare video page

• Deliverables: final URL and HTML embed

   code for placement on webpages

• Turnaround time is six weeks from start of

   project, and includes three rounds of changes

• Copyright owned by client

• 3D Animation services available at an 

additional cost

Why Product Demo & Training Videos:

• Product Demo & Training Videos allow you to 

give an overview of your products’s features 

and benefits.

• Product Demo & Training Videos can be a 

great resource to share with life scientists 

and familiarize them with your product

View Example
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Comedies & Viral Videos

What are Comedies & Viral Videos:

• Comedies & Viral Videos are 

highly entertaining videos aimed 

at your target audience

View our award-winning  
PCR Song commercial, that has 
received over 2 million views!

Why Why Comedies & Viral Videos:

• Comedies & Viral Videos are easy to 

view and will help your products literally 

market themselves as viewers forward 

them to their colleagues and friends

• Featuring more technical product and 

a button to request a quote on the 

same page as the video will deliver your 

product message to record numbers 

and help generate sales leads

Benefits:

Thought LeadershipDemand Generation Traffic DriverBrand Awareness

View Example

http://video.comparenetworks.com/services/player/bcpid3520826046001?bckey=AQ~~,AAAAAH9G3tk~,9fesXRDi9S7uCNe8PRxMi6W0IOTJYzXW&bctid=4455113299001
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Video Console

Chapters

Transcript

Call-to-Action

Sharing

Benefits:

Thought LeadershipDemand Generation Traffic DriverBrand Awareness Contact Lead

What are Video Consoles:

• Our Video Console is a fully mobile 

compatible and interactive interface 

for your webinars are videos.

Why Video Consoles:

• Video Consoles allow scientists to skip in 

between chapters, request a quote, send a 

send a link to a colleague or click through to 

your product page.

Features:

• Custom-branded interface

• HTML5 format that is mobile compatible

• Interactive chapters and search tool

• Creation of transcript of video (optional)

• Prominent call-to-action buttons

   for lead generation

• 12 months hosting on global server network

• Featured on Biocompare video page

• Deliverables: final URL and HTML embed

   code for placement on webpages

View Example
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Microsite

Benefits:

Thought Leadership Demand GenerationBrand Awareness Contact Lead

What is a Microsite:

• A Biocompare Microsite is a webpage 

designed to educate buyers on a 

new product or upcoming event

Why Microsites:

• A Microsite will help you boost 

awareness, drive sales leads and 

registrations and precisely meaure ROI 

on your marketing spend

• Fully customizable, our Microsite can 

meet any marketing needs.

Features:

• Detailed product or event information

• Compatible with interactive video

• An easy form to request additional 

information can be included

View Example
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Mobile Solutions

What are Custom Mobile Apps:

• Our award-winning team can develop apps for 

iPhone/iPad/Android to your exact specifications

What is imSMART:

• The Interactive Mobile Sales and Marketing Tool 

(imSMART) is a mobile content management system

• imSMART is a tablet app and robust tracking system

• Two versions are available - one for sales  

organizations and one to engage customers

Why imSMART:

• To learn more about imSMART, please visit  

www.imsmartapp.com

Why Custom Mobile Apps:

• Reach the ever expanding mobile market by 

creating an app

Features:

• Template-driven library of product collateral easily 

accessible via tablet

• Product collateral can include everything from PDFs and 

videos, to ROI calculators and interactive presentations

• imSMART also provides complete tracking of app usage 

Features:

• Complete creation of mobile app

• Ongoing maintenance and updates to mobile app

Benefits:

Thought Leadership Demand GenerationBrand Awareness Contact Lead
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What are Promotions:

• Promotions are special offers which are 

listed on Biocompare’s Promotions page 

in chronological order

What are Event Listings:

• Event Listings are posted chronologically 

on Biocompare’s event page & may be 

featured in Biocompare’s eNewsletters

Additional Advertising

Traffic DriverTraffic Driver Brand AwarenessBrand Awareness

Benefits:Benefits:

Why Promotions:

• Use Biocompare’s popular Promotions 

to generate awareness of your rewards 

programs, discounts, free samples, etc.

Why Event Listings:

• Use Biocompare’s popular Event Listings to 

generate awareness and drive attendance 

for your events

Features:

• Hyperlinked Title

• Company Name

• Text Description

• Link to More Information

• Inclusion in relevant eNewsletters

Features:

• Image

• Description

• Date and location

• Optional: featured in eNewsletters

• Optional: featured on Biocompare homepage
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